
Amway Center
Transportation and Parking Update



Today’s Agenda

Updates on the overall  Downtown transportation 

program

Transition to an urban event center

Overview of parking capacity and location within the 

Downtown area

Proposed special event parking rates for the South 

Street and Church Street garages
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1. Circulation Plan

 Interstate/Highway

 Local vicinity (downtown)

 Integration of taxi, pedi-cabs, etc.

2. Pedestrian Plan

 Ingress/Egress from the Amway Center site

 Signage/Wayfinding

 Gertrudeõs Walk

3. Wayfinding/ITS

 Digital messaging signs

 Integrated traffic management

 Vehicular and pedestrian signage

4. Parking Plan

 Public/private

 Neighborhood opportunities

5. Table Top Exercise

 August 2010

 Simulation of traffic conditions

 Involving Traffic Management and OPD

Overview of Strategies in Five Broad Categories
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Access from Regional Arterials
Interstate 4

Westbound Ingress

ÅColonial Drive

ÅAnderson Street

Eastbound  Ingress

ÅSouth Street @ Garland 

Avenue

ÅAmelia Street

State Road 408

Eastbound Ingress

ÅOBT @ Carter Street

ÅOrange Avenue @ Lucerne 

Circle

Westbound Ingress

ÅCrystal Lake Drive

ÅMills Avenue

ÅRosalind Avenue

Circulation Plan - Arrival
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Access to Regional Arterials
Interstate 4

Westbound Egress

ÅHughey Avenue

ÅGore Street

Eastbound  Egress

ÅAnderson Street

ÅGarland Avenue north of 

Amelia Street

State Road 408

Eastbound Egress

ÅAnderson Street east of 

Rosalind Avenue

ÅAnderson Street @ Mills 

Avenue

Westbound Egress

ÅN. Lake Lucerne Circle 

(S. of OUC)

ÅOBT @ Long Street

Circulation Plan - Departure 
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Pedestrian Plan

Fan Fest Area 

Amway Center

Church Street

I-4 Underpass

Gateway between East 

and West

Expanded Sidewalks

Improved Lighting 



Pl

Place photos
Of pedestrian 
Street here
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Pedestrian Plan

Activated Walking Areas

Church Street

Gertrudeõs Walk



Wayfinding/ITS
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Wayfinding/ITS

Maximizing Technology

Wayfinding

ITS

Integrated Traffic Management



Parking Plan

Parking 5 &10 min walk to Amway Center
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Parking

Prepaid Access

Standard Access

Valet 

Employee

Informal Parking Issues

Magic/Event Managers
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Parking Plan



Buses
Shuttle

Charter 

Other
Taxi Cabs

Limousines

Pedicabs
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Parking Plan



Orlando Venues Parking Rates
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Amway Center



Amway Center

South Street Garage

Church Street Garage

Florida Citrus Bowl

Bob Carr Performing Art Centre

Parking Rate Recommendations
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Amway Center

Recommending rates to be established for the new     

South St. Garage 

Åless than 20% of all parking within 10 minute walk

ÅSouth Street Garage

Hourly, daily, monthly rates

Event rate $20

ÅChurch Street Garage 

Event Rate $20 

Executive Director ðflexibility to set community rates

Parking Rate Recommendations
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Arenas

Bank Atlantic Center $20 - $45

St. Pete Times Forum $15 - $25

American Airlines Arena $15 - $35

Phillips Arena $12 - $20

Parking Comparisons - Arenas
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Florida Citrus Bowl

Larger events when shuttle is used: 

Å$20 Cars 

Å$50 RV parking

Å$75 Bus parking

Events when no shuttle is used:

Å$10 Car

Å$25 RVõs

Å$50 Buses

.

Parking Rate Recommendations
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Stadiums Cars RV’s Bus

Fiesta Bowl $30 $150 $250

Gator Bowl $20 $75 $75

Orange Bowl $30 $150 $150

Outback Bowl $25 $40 $50

St. Pete Bowl $15 $30 none

Sugar Bowl $25 none none

Parking Comparisons - Stadiums
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Bob Carr Performing Arts Center

Unchanged from Current Conditions

$8 until 4:00 pm

$10 for evening parking 

Parking  Rate Recommendations
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Orlando Venues Executive Director

ÅGiven flexibility to set special rates

ÅProvide a buyout option for unique events

Parking Rate Recommendations
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Suburban Arena to Urban Arena

ÅAmway Arena was the Destination

ÅDowntown is the Destination

Parking Supply is Ample

ÅPrepaid Parking with Directions

Activated Walking Area

ÅGertrudeõs Walk

ÅChurch Street

Knowledge and Understanding

ÅOUTREACH

Urban Arena - Urban Parking
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Working with Downtown Development Board

Real time information – Applications

Compliment ITS

Interactive Media

ÅYouTube

ÅFacebook

ÅTwitter

Website Links

ÅAmwayCenter.com

ÅDowntownOrlando.com

ÅCity of Orlando ParkSmart

Awareness Campaign
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http://phobos.xtec.cat/iesjoanbrudieu/intranet/images/youtube-logo.jpg
http://www.gaj-it.com/wp-content/uploads/iphone_apps.jpg
http://blog.lib.umn.edu/whee0113/architecture/images/twitter header.jpg
http://www.google.com/imgres?imgurl=http://www.nuigalway.ie/erasmus/images/facebook_logo.jpg&imgrefurl=http://www.nuigalway.ie/erasmus/incoming/news.html&usg=__g6PmcKD717h_NWoKdLFZCbvANaw=&h=790&w=2100&sz=135&hl=en&start=1&um=1&itbs=1&tbnid=WnsmOCuSOUlvmM:&tbnh=56&tbnw=150&prev=/images?q=facebook&um=1&hl=en&rlz=1T4EGLC_en___US376&tbs=isch:1


Amway Center

Questions?


